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HMH Social Studies Economics

Designed for today’s digital natives, HMH Social Studies Economics offers you
and your students a robust but intuitive online experience. Explore now!




Discover HMH Social Studies

Discover is where it all begins. Teachers and students can explore
the eBook, key program resources, and more!
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Chapter 2

The American Free
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Economic Systems

All Resources >

Chapter 3

Supply

TEACHERS ARE ABLE TO:

* Discover program content
and resources

» Search content by topic

* Launch the Teacher or
Student eBook

» Assign content to individual
students, whole classes, or
multiple classes

STUDENTS ARE ABLETO:

* Discover program content
and resources

* Launch contentin the
Student eBook
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Online eBook

Chapter and Section Navigation

Contents
Students open the Table

topics they need.

Chapter 4: Demand

-
Go to Page...

CHAPTER

Unit 2: Market Economies at Work:

~  Chapter 4: Demand

Secmion 1
What Is
Demand?

Chapter 4: Demand

Section 1: What is Demand?

Section 2

Section 2: What Factors Affect What Factors

Demand? Affect Demand?

Section 3: What is Elasticity of

SEcTion 3
Demand?

What Is Elasticity

of Demand?
Case Study: Fueling Automobile
Demand

Cask STupy

Section 1: What is Demand?

Aarket Economies

Go to Page
Students can
easily enter a
page number
to navigate to

that page. ,E)EECI:::;' What Factors Affect

Unit 2: Market Economies at Work

Chapter 4: Demand

Chapter 4: Demand

Section 1: What is Demand?

Section 3: What is Elasticity of
Demand?

of Contents to access the

Bookmark

Demand

Unit 2: Market Economies at
Work > Chapter 4: Demand >
Page 2

4SECTIOM 1 What Is Demand?
SECTION 2 What Factors Affect
Demand?SECTION 3 What Is
Elasticity...

CONCEPT REVIEW

Microeconomics is the study of the economic behaviors and
decisions of small units, such as individuals and businesses.

CHAPTER 4 KEY CONCr

Demand is the willingne:
to pay for it.

WHY THE CONCEPT M

The concept of demand
something. List the last]
Rate each one with a nu
important). Whicl
o if the nrice rose

Bookmarks
Students can add a bookmark to the page they
want to access later. They can also create their

own title for the bookmark and add a note to it.

OBJECTIVES KEY TERMS TAKING NOTES

As you read Section 1, complete a
cluster diagram like this one for
each key concept. Go online to
use the Graphic Organizer at

demand, p. 98

law of demand, p. 99

demand schedule, p. 100
market demand schedule, p. 106

In Section 1, you will

« define demand and outline
what the law of demand says

* explain how to interpret and

create demand schedules and demand curve, p. 102 Interactive Review.
describe the role of market market demand curve, p. 102 S
research in this process o~ -

—
= explain how to interpret and P { Demand |
create demand curves T —

—
L

/

The Law of Demand

HMH SOCIAL STUDIES

Page Navigation
Students can click on the side arrows to
navigate to the next or previous page.



Notes

|'_|§ Students are encouraged to take notes while reading

Masll  the text and highlight important concepts. They can

easily access annotations and review them later to

ensure comprehension.

Audio
< To support struggling readers, the student
edition includes full text audio in a natural voice.

Play Audio

Section 2: What Factors Affect Demand?

ZEC What Factors
Affect Demand?

KEY TERMS

TAKING NOTES

OBJECTIVES

In Section 2, you will law of diminishing marginal utility, p. 106 As you read Section 2, complete
» determine a change in income effect, p. 107 a chart that shows each factor
guantity demanded substitution effect, p. 107 that causes change in demand.

* explain the difference between change in quantity demanded, p. 108 Go online to use the (_Efﬂpth_
change in quantity demanded Organizer at Interactive Review.

and change in demand Factor That Reason Why 1
* determine & change in demand Changes Demand | Demand Changes

change in demand, p. 109
normal goods, p. 170
inferior goods, p. 110
substitutes, p. 112
complements, p. 112

* analyze what factors can
cause change in demand

v Unit 2: Market Economies at Work 3

More About Demand Curves

KEY CONCEPTS

The demand schedules and demand curves that you studied in Section 1 were cre-
. = ic factors except the price of DVDs

. . » 5 PRINT K
Interactlve@Rewew @ AS 7 n the same, then the only thing

L D) buy is the price of those DVDs. The
=

5. Why do they slope downward?

Q  Search
Select all D

N O

Unit 2: Market Economies at Work >
Chapter 4: Demand > Section 2: What
Factors Affect Demand?

What Factors Affect Demand?OBJECTIVES
KEY TERMSTAKING NOTESIn Section 2, you
will # determine...

® March7 2018, 8:04a

‘ Add Note | T

| View on Page

& O

The demand schedules and demand curves
that you studied in Section 1 were cre-
ated using the assumption that all other
economic factors except the price...

D March

‘ Add Note | T

| View on Page

& O

Now think about the shape of demand

Chart

Title
Factors that Affect Demand

(3
Factor That Reason Why

Changes Demand

Demand Changes

Interactive Review

The Interactive Review
provides links to graphic
organizers, online games,
quizzes, and activities to
foster student review of
chapter content.

ORE0EH

More

Students
canzoom n
andoutona
page, as well

as fit the page
to height or
width.
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Resources

Resources gives students

Resources

L]

Student eBook Unit Resource
Book

All Resources »

instant access to valuable

i ) i content, including the Student
Multimedia Primary Source Featured Sites eBOOk’ U nlt Resou rces BOOk'
Resources Database

Multimedia Resources,

Primary Source Database,
and Featured Sites.

serow | READING STUDY GUDE
2 | What Factors Affect Demand?

- Before You Learned Derusd, which - Now You Will Learn Change in emand. §

iy o pay for

AS YOUREAD. Take noes o hep you uderstand changes i demandand why they ceue.

Factor That Changes Demand | Reason Why Demand Changes

Economies Resding Stody Guido 25

pppppppppp

Unit Resource Book includes the
Reading Study Guide, in both PDF
and Editable formats.

26 Readng Study Guide

Multimedia Resources gives students  Primary Source Database
instant access to Animated Economics, gives students access to a variety of
Interactive Review, Activity Maker, and documents and speeches, providing

Smart Graphe

ﬁm Economics ELASTICITY

r.

them opportunities to review and
practice source analysis.

» Elastic Demand Curve 0l 20f3
AN INQUIRY INTO TH;EWWEALTH OF NATIONS
e

FIGURE 4.13 ELASTIC DEMAND CURVE
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READING FOCUS:
How do the needs and wants of humans drive a nation’s economy?




Featured Sites

HMH Current Events provides trustworthy
articles on today’s news to connect the
classroom to current events. The site spotlights
today’s headlines with blogs, quizzes, activities,
and web links.

The HMHY{yi experience provides text and
sources for research and extended reading

on social studies topics. The site offers links to
current websites with thematic connections to
social studies topics, such as community, people
to know, and history, as well as tips for reading
information text.

Channel One News?®, a digital content

and curriculum provider, encourages young
people to be informed, digital-savvy citizens
while sparking conversations on current events.
Engaging Daily Newscasts feature:

Watch Today's

* Reports from young digital journalists
» Headline news and feature stories each day
* Transcript for the entire newscast

Associated Curriculum provides:

* Quizzes
* Discussion Prompts
» Vocabulary

uncoveRTHE CONNECTIONS 7



Teacher’s Editions
Support All Learners

Chapters

The American Free
Enterprise System

The Economic Way of
Thinking

[Economic Systems

Chapter 4
Demand

e

Section 1
What Is Demand

View Resources >

Section 2
What Factors Affi :t Demand?

View Resources )

Section 3

What Is Elasticity bibemanaz | A T€aCher Review icon can be found in

the Student eBook, allowing educators to
* view highlights and responses students
have made within their eBooks.

w Resources »

Case Study: Fueling Automobile Demand

CHAPTER 4 = CASE STUDY

@ Plan & Prepare Fueling Automobile Demand

~  Unit2: Market e

biles have a huge i the U.S. economy. Sales of
Objectives automobiles and the services connected with them account for 20 1o 25 percent of
Chapter 4 Planning Guide all retail sales. But automobile sales are subject to the same factors that influence
» Analyze muttiple sources to understand demand for any other product.
D factors that affect demand for When the economy is good, demand for automobiles typically goes up. When

fue prices rise, customers tend to favor cars with good gas mileage, rather than

automobiles,

* Compare and contrast different factors
that affect demand for automobiles.

Chapter 4: Demand
Section 1:Whsat is Demnand?

Secton 2 it Fctors et @ Focus & Motivate
emand?

Ask students what things they consider to help
them choose among different brands of products
that they buy regularly. Explain that this case
study focuses on factors that influence the kinds
of vehicles that people buy.

© Teach

Using the Sources

Section 3:What is Elasticity of
Demand?

Case Study: Fueling Automsbile
Deman

Chapter 4 Assessment.

Chapter 5 Planning Guide

Encourage students to compare and contrast

the different factors that influence demand for

automobiles as they read the sources.

A Why is free car insurance an incentive for
college graduates and first-time buyers?
(Possible answer: It helps them afford a new
car by taking care of a big related expense.)

B. Why does the car dealer say that the gas
station is bad for business? (High gas prices
might discourage pegple from buying SUVs.

>  Chapter 5: Supply

Chapter & Planning Guide

Chapter &: Demand, Supply, and
Pricy

HMH SOCIAL STUDIES

Car companies
often offer
incentives to

buyers. This
article discusses
oneapproach
Volkswagen tried to
boost sales.

trucks or SUVs. When the cconomy is bad or fuel prices are very high, some people
leave the market and use other means of transportation.

Car dealers and manufacturers look for ways to sustain and increase demand
for their products. One method is the incentive, an award desi potential
buyers into an automabile showroom and to encourage sales, [ncentives range from
zero percent financing to mountain bikes.

What's the issue? How does consumer demand affect the automobile industry?

Study these sources 1o discover how the law of demand and the at affect

demand shape the market

ene =

Volkswagen Tries 12 Months of
Free Car Insurance to Lure Buyers

To fight slumping sales, Volkswagen introduces
anew incentive to attract buyers.

The Teacher’s Edition supports you as you plan

and deliver instruction for different levels of
students and different types of activities.
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Teachers have access to all of the
Student Resources, plus
Answer Keys and Assessments

Resources All Resources »
& & O £
Student eBook Unit Resource Multimedia Assessment Teacher eBook Primary Source
Book Resources Database
Featured Sites
Show Less
Chapter Tests are automatically scored for
reporting to provide immediate feedback.
Online Assessment Chapter Test: Demand Online Assessment Chapter Test: Demand

ID: 1_9781328917195-0127 ID: 1_.9781328917195-0127

According to the law of demand, what is the relationship between quantity demanded and price? Which statement shows income as a factor affecting demand?
. Afactory in town gives its employees bonuses, and mall purchases

~ acomplementary relationship .
increase.

_ an inverse relationship () Many people move into a suburb because it has affordable housing.

" an orderly relationship " Advertising convinces people that jeans make them look overweight.

a substitutionary relationship " Meteorologists predict a winter with lots of snow, so shovel sales rise.
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Assignments

Assignments serves as the “traffic control” area of the system for
teachers to monitor student progress.

Assignments Overview

Student eBook

Reading Study Guide

Animated Economics

Interactive Review

Online Assessment

DueDate v

Not
Started

01/28/2018 3
01/28/2018 3
01/26/2018 1
01/20/2018 3

12/21/2017 2

10f2 | NEXT >

InProgress  Read¥®®  Completed

Assignments Overview

AssignmentName &

Student eBook

Reading Study Guide

Animated Economics

Interactive Review

Online Assessment

DueDate v

07/03/2017

07/03/2017

07/03/2017

07/03/2017

07/03/2017

10f2 | NEXT >

Status
Completed

Completed
R
T

Not Started

10 HMH SOCIAL STUDIES

TEACHERS ARE ABLE TO:

* View a list of the assignments
they’ve assigned

* Monitor student progress on
assignments

* Explore details about an
individual assignment

* View completed assessments
for individual students

STUDENTS ARE ABLETO:
* View their assignments

* Complete and submit
assignments or assessments

» Save an assignment and come
back to it later

* Monitor their own progress on
assignments



Data and Reports

Data and Reports gives teachers insight about student performance and data on

assessments to help inform their instructional perspective.

[v] HMH Social Studies Economics

Performance Report: Assessments

ssssssssssss

o 5%-79%  WE0%-100%
"o mox # 50 N
Assessment Perform
UDENTS | MAR 1 1of2 | NEXT)
/30/ 5/19/2¢ /
M6 w5 M4 Test: Maps
seereport > seereport > seereport >
©70.0% © 88.0% ©75.0%
®64.2% ©80.0% ®64.2%

Scores

TEACHERS ARE ABLE TO:

* View a Performance Report
for all or individual classes

* View a distribution of
class proficiency across
assessments

* View class proficiency on an
individual assessment

e Review individual student
scores on assessments

View assessment reports for
individual assessments

Scores gives students access to view scores for assessments they have completed.

Scores

Assignment Name a

Student eBook

Reading Study Guide

Animated Economics

Interactive Review

Online Assessment

DueDate &

12/20/2017

12/13/2017

11/14/2017

11/14/2017

11/05/2017

SubmitDate v

12/13/2017

12/06/2017

11/08/2017

11/07/2017

11/04/2017

Score

33.3%

0.0%

26.7%

18.8%

66.7%

STUDENTS ARE ABLE TO:

» Sort the list by Assignment
Name, Due Date, and
Submission Date

» View grades after all
grading activities have
been completed
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For more information and to review online materials, visit:
hmhco.com/hmh-social-studies
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